
Over the years, we’ve had the unique privilege of working with hundreds of 
Canadian businesses and we’ve acquired a wealth of knowledge about reward 
programs and employee incentives. Many of our customers have asked us 
individually to share this knowledge and insight, so we thought we’d go one 
better and share it with all of you, our valued customers. 

I hope you enjoy this quick and easy read. 
You’ll find some ideas on how you can 
maximize your partnership with the program, 
interesting articles about the incentive 
industry, useful tips and tricks, opportunities 
you may be interested in, and some fun facts 
thrown in for good measure. 

Last but certainly not least, a big and heartfelt thank you to you, our customers 
and partners. You have been an important part of the success and growth of our 
company, making us one of the Profit 500 Fastest Growing Companies in Canada, 
for the past 2 years running! Thank You!

Let’s keep growing together! 
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AIR MILES® reward miles are not just  
for customers. Your employees are 
Collectors, too.

Your employees are your greatest ambassadors. They are the first handshake, 
a conduit for information, and when passionate about what they are selling, 
more likely to help you achieve business objectives. Promotional Sponsors 
who add employee offers to their customer program create win-win scenarios 
that lead to long-term gains for their businesses. When employees get excited 
and make plans for their own rewards, they can genuinely communicate their 
enthusiasm to customers. 

Employee buy-in goes even further than meeting business objectives. They 
are more likely to remember the customer offers, ask for Collector cards, and 
give feedback from the front lines on what is working and not working in 
order to make your customer program even more effective. Your customers 
and employees will have one thing in common: they are both excited about 
being AIR MILES® Collectors and earning rewards. 

Ten great ways to use  
AIR MILES® reward miles

There are as many ways to use AIR MILES®  
reward miles as there are Promotional Sponsors  
with unique business goals. 

Here are a few examples:

1. A homebuilder offers reward miles to home 
buyers when they purchase a new home, and to 
their sales team for achieving their sales targets.

2. A dental practice offers reward miles on an initial 
consultation for braces, and then again when work 
gets done.

3. A local retail business brings back dormant 
clients by mailing them a special reward miles 
offer when they come in to buy again.

4. A large Canadian manufacturer offers buyers 
reward miles instead of a cash discount on high 
ticket items.

5. An industrial marine company offers new clients 
reward miles on their purchases, as well as 2 or 3 
times the reward miles on specific products.

6. A creative hair salon offers reward miles to 
existing clients who refer a friend, as well as the 
new client friend when they try out the salon.

7. A hardware distributor offers reward miles to 
their business clients when they buy in bulk and 
stock up during the slower seasons.

8. A large diesel engine manufacturer offers 3 to  
5 times the reward miles when customers add 
extra equipment or machinery to their orders.

9. A mechanical contractor keeps their Accounts 
Receivables in check by offering reward miles to 
clients who pay their bills on time, or early.

10. Some retail clients are offering reward miles to 
customers who visit their social media pages for 
writing testimonials or posts on their page.

PARTICIPATE IN 
LOYALTY MARKETING

86% OF CANADIANS
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Home is where the reward is 
 
 
For many people, their home is the biggest purchase of their life. Jeremy Main, 
Sales and Marketing Manager for ReidBuilt Homes, knows that a little extra  
incentive can help home buyers with this big decision. For over 30 years,  
ReidBuilt has kept their brand strong and worked hard to differentiate their 
work in a very competitive market. They make sure clients are involved in the 
home building process and are responsive to any questions and concerns along 
the way. More recently, Jeremy and his team added AIR MILES® reward miles  
to their list of differentiators, looking for something more to give them a  
competitive edge.  
 
“AIR MILES® reward miles appeal to all of my markets,” says Jeremy.  “Our  
buyers range from 20- to 60-something and include first-time and repeat 
home buyers, as well as clients looking for their last home.”  
AIR MILES INCENTIVES® has also opened 
up some fun marketing avenues. For their 
“Home of the Month” promotion, buyers of 
a featured floor plan are awarded 3,000-
5,000 reward miles, along with interior  
and exterior upgrades for their home.  
 
Though AIR MILES® reward miles help ReidBuilt close a sale, the Program  
also plays a significant role in building their corporate culture. “When I look 
around my office, 90% of our staff is collecting,” says Jeremy. “AIR MILES®  
reward miles giveaways get people involved in office contests, and we do a 
yearly draw for 10,000 AIR MILES® reward miles at our companies trade BBQ. 
Last year, when we drew the trade person’s name, it was like she had just won 
the lottery. It added so much validity to the Program.” 

Earn up to 5,000  
reward miles when  
you refer a new client

We work hard to build strong relationships with 
our clients and appreciate the pat on the back 
when you share your experience with friends and 
colleagues. When we deliver value to your business 
and you reward us with a new business referral, we 
like to reward you right back. 

Now you can earn up to 5,000 AIR MILES®  
reward miles* when you provide us with a referral 
that turns into a new customer.

Simply contact your Representative or e-mail  
referral@rmgloyalty.ca and should the person you 
refer become our valued customer, we will deposit 
the applicable number of AIR MILES® reward miles 
into your Collector account.

Ask your Representative for more details. 

* Qualification required. The number of reward miles to be earned 
range from 500 to 5,000 depending on the value of the sale, and 
will be issued within 30 days of the first order made by the new 
client. Contact your representative for full details. 

CLIENT PROFILE 

To get the latest RMG news, look for the  
RMG (Retail Media + AIR MILES INCENTIVES) 
Company page on Linked In and stay connected!

FOLLOW US ON



Make your reward program sizzle  
with these six marketing ideas

Inject some life into your reward program this summer with the following 
marketing tips:

1. Maximize your AIR MILES® co-branding advantage 
Since 98% of Canadians recognize the AIR MILES® brand, be sure to place 
the logo prominently on your website and on all your marketing materials. 
Plus, put up available AIR MILES® POS wherever it makes sense for  
your business. 

2. Gather customer emails, phone numbers and addresses 
With a database of customer emails and phone numbers, there is no limit 
to the ways you can connect with customers. Consider sending out a 
newsletter, deals of the day or week, invitations to exclusive special events, 
or bonus offers. 

3. Create urgency with time sensitive promotions 
The possibilities for limited-time offers are endless and quite effective for 
getting people in your door. It’s as simple as sending a mailing, a text or an 
email to your database with a timely offer on a seasonal product or service.

4. Recognize your VIPs 
20% of your customers account for 80% of your revenue. Send them exclusive 
offers on products or services or reward them with bonus reward miles when 
they refer a friend. After all, they are your best advocates. 

5. Promote social media support and endorsements 
Reward those who follow you, like your posts, participate in contests, 
provide feedback, and more. Online advocacy reaches far and wide, and can 
have a huge impact on your brand credibility, and your bottom line. Don’t 
forget to follow appropriate social media promotional guidelines.

Get creative and spice up your marketing activities this summer!  And we’re here 
to help, so don’t hesitate to ask. 

Tony Morra

If you ask Tony Morra about his present role as 
Director of Sales for AIR MILES INCENTIVES®, he’ll 
tell you right away, it is one of the best jobs he has 
ever had. “I joined in October of 2009 after spending 
two-and-a-half years managing the AIR MILES® 
corporate incentive portfolio with American Express. 
Coming to RMG was a natural next step for me. I’m 
really proud to represent the brand and contribute to 
the growth of our business,” says Tony.

Described by colleagues as a great coach and mentor, 
Tony is best known for building relationships and 
continually exceeding client expectations. That 
enthusiastic spirit has helped him secure over  
$1 million in sales in each of the past three years.

Tony works hard, but also plays hard. The proud 
father of three is active in sports and outdoor 
adventure, and looks forward to a backyard BBQ 
and pool time with friends and family. He’s also 
a dedicated muscle car enthusiast, currently in a 
happy and unapologetic relationship with his ‘76 
Corvette Stingray. 

®™ Trademarks of AIR MILES International Trading B. V. Used under license by LoyaltyOne, Co. and Retail Media Group Inc.

Look for our next issue in Fall 2014...
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Thank you for reading!

Email us at newsletter@rmgi.ca and you will receive 
25 reward miles simply for taking the time to read 
our first newsletter.

*Offer valid until July 10, 2014, limit 1 offer per Collector Account.


