
As I sit here enjoying the spectacular fall weather, my thoughts turn to the 
upcoming fourth quarter and plans for the new year. This is the time of year 
many of us make the final push to close out the year on a high note and position 
ourselves for success in the upcoming year. 

We recently had our National Sales Conference, 
and I was excited by all the new customers and the 
many stories about how they’re benefiting from the 
program. In this edition of our newsletter, we’ve 
shared some of this information in the hope that 
it will give you ideas of your own on how to get the 
most from your AIR MILES® program. 

You’ll find out about our new Sponsors, get tips on how to increase your success 
using Bonus offers, hear about using the Program for B2B results from one of 
our long-standing clients and learn about thankBANK, an exciting new tool that 
makes it easy for employees to give each other AIR MILES® reward miles at work. 

Regardless of your goals, our Team is on board and eager to assist.

Let’s keep growing together. 

Goodbye summer. Hello autumn. New Sponsors
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Bonus offers boost results

Need a sales boost? Want to get customers buying more or acting now instead 
of waiting? Limited-time Bonus offers are a great way to motivate customers 
to do that, and more!

Customers love the opportunity to earn more AIR MILES® reward miles at 
your business and attractive Bonus offers work well to help you achieve very 
specific business-driving goals such as: acquiring new customers, collecting 
contact information, increasing spend per transaction, driving repeat visits, 
promoting seasonal products and services, driving product trial, clearing 
out inventory, increasing renewals, encouraging product or service bundling, 
reducing Account Receivables, and more. 

“We experienced a double-digit increase in sales with our Triple AIR MILES® 
reward miles Boxing Week Bonus offer,” says  Angie Garred, owner of The Dive 
Outfitters. “The Bonus offer definitely drove traffic into our stores and away 
from our competitor.”

To make sure all your customers know they can earn Bonus AIR MILES®  
reward miles from your business, we’ve recently introduced new Bonus  
offer POS materials. You can purchase materials à la carte or in pre-packaged 
bundles. And, when you set up a new Bonus offer before December 31, 2014, 
you could qualify to receive up to 3 FREE Bonus POS bundles!* 

Get speedy results with Bonus offers. And we’re here to help, so don’t hesitate 
to ask. 

Twenty ways to use  
AIR MILES® Bonus Cards

Bonus Cards are pre-loaded with the number of  
AIR MILES® reward miles of your choice, and can be 
used to reward your clients and employees just about 
anytime and anywhere!  

Here are a few examples:

1.  As an incentive to drop off a business card or leave  
 contact info

2.  As an annual “thank you for your business”

3.  During limited-time promotions

4.  For completing a survey or providing feedback

5.  For completing a consultation or obtaining an  
 in-home quote

6.  For a first visit or new product/service trial

7.  At a golf tournament or other company event

8.  As a prize in a draw or competition

9.  As a donation to organizations accepting  
 reward miles  

10.  For paying an invoice early

11.  For the employee(s) of the month

12.  For a customer or employee referral

13.  To reward achieving or exceeding sales targets 

14.  In recognition for a job well done

15.  For demonstrating safe work practices

16.  At staff parties such as: Christmas, New Year’s,  
 Birthdays, Showers, Retirements, etc.

17.  For going above and beyond, or living  
 company values

18.  At annual performance reviews

19.  During on-site visits by executives or senior  
 management 

20.  For attending or completing staff training 

Ask your Representative for details on Bonus cards.

To get the latest RMG news, look for the  

RMG (Retail Media + AIR MILES INCENTIVES®) 

Company page on Linked In and stay connected!

FOLLOW US ON

* Ask your Representative for details.



In the transportation shipping industry, there is never an idle moment. Even 
when Canadian Freightways offices turn out the lights for the day, somewhere 
in North America, wheels are turning and a handshake completes another 
successful transaction. The LTL (less than truck-load) shipping giant is going on 
80 years and delivers a multitude of products from a cross-section of industries. 
Despite their niche, Canadian Freightways exists in an increasingly competitive 
B2B market, and struggles to drive attention to parts of their  
business that are less well known. 

“We are a North American carrier, and well known for expert LTL shipping in 
Western Canadian regions, but it has been a big challenge to build brand  
awareness for our cross-border services,” says John Finnimore, Director of Sales 
& Marketing at Canadian Freightways. To help bring more attention to their  
extensive network, Canadian Freightways welcomed AIR MILES® reward miles 
into its customer loyalty program. 

“Our business can be aggressive from the pricing standpoint, and AIR MILES® 
has helped to give us a bit of a competitive edge. Reward miles give customers 
an incentive to use us, even if a competitor undercuts our price by a small 
amount,” says Mr. Finnimore. “We have also been able to get creative with how 
we use AIR MILES®. Clients who request our specific-time delivery service 
automatically earn Bonus reward miles. 
It gives us a chance to really shine for 
our clients.” 

The AIR MILES® Reward Program in the B2B environment also gives a client the 
opportunity to pay it forward. “Some of our clients use the reward miles they 
earn with us in their own employee reward programs,” says Mr. Finnimore.  

Internally, AIR MILES® reward miles have played a major role in embedding 
safety into the Canadian Freightways culture. “Safety and accountability is at 
the core of our business. AIR MILES® reward miles have been instrumental in 
allowing us to recognize employees and reward their dedication to the team in  
a significant way.” 

AIR MILES® reward miles hit the road 
CLIENT PROFILE

Earn up to 5,000  
AIR MILES® reward miles 
when you refer a new client

Some conditions apply.  
Ask your Representative for more details.

Maritime Animal 
Hospital
Vet Alliance 

Canine Adventure 
Den Daycare

Beachcomber Hot Tubs
Hot Tubs & Hot Tub Accessories

Eldridge’s
Motorcycles & Recreational Vehicles

New Sponsors (continued)
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reward miles

Thank you for reading!

Email us at newsletter@rmgi.ca 
and you will receive 25 reward miles 
simply for taking the time to read 
our newsletter.

A valued Client since 2010

*Offer valid until May 31, 2015, limit 1 offer  
per Collector Account.



So many ways to celebrate success  
at work with thankBANK

It’s easy to understand why having happy and engaged employees results 
in greater loyalty levels and productivity for most businesses.  In fact, Gallup 
research has shown that organizations with higher than average levels of 
employee engagement have realized 27% higher profits, 50% higher sales, 50% 
higher customer loyalty levels and 38% above-average productivity.

How does the AIR MILES® Reward Program fit in to your employee reward and 
recognition program? Very easily it turns out, with our new customizable tool 
thankBANK! Not only does offering AIR MILES® reward miles to your employees 
get them closer to choosing rewards that matter most to them, our new web-
based tool makes it possible for your employees to give each other AIR MILES® 
reward miles and celebrate successes at work.

thankBANK helps you build a unified culture and keep your employees engaged 
by making peer-to-peer recognition part of their daily workplace, no matter 
where your employees work. There are countless opportunities to express 
gratitude, recognize those who demonstrate corporate values, celebrate tenure, 
show appreciation for reaching project 
goals, reward dedication or exceeded 
performance objectives, and more.  

thankBANK features an interactive news feed that displays all acts of thanks in 
real time and allows employees to comment on posts, has the ability to create 
companywide or team-specific offers and is accessible 24/7 using  any  
web-enabled device.

Want to know more? Just ask us and we’ll be happy to demo it for you. 

Stephanie Rayment

When Stephanie Rayment accepted the position of 
Account Executive with AIR MILES INCENTIVES® and 
moved from Toronto to Calgary, her peers and new 
employer met her on the tarmac, excited to meet the 
insightful and tireless addition to their team. 

 With a keen mind for reading numbers and 
deciphering patterns, Stephanie is responsible for 
research and analytics. Over the past three years 
her role in program implementation, issuance and 
training has proven her ability to foster meaningful 
relationships with sponsors and reps. In particular, 
the launch, implementation, and management of 
rewardBANK has shown what she is really made of.  

Stephanie shares her boundless energy outside of 
office hours, too. In fact, it is rare the previously 
competitive dancer is home before 10pm; three to 
five nights a week she teaches budding dancers. She 
is also passionate about cars and driving, music, and 
fine dining. When the recent bride does finally call 
it a day, she returns home to be greeted by her two 
miniature pinchers, a cat, and hubby. 
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