
S ummer is almost here—what a perfect time to pause, reflect and look 
at your business with fresh eyes! There is always room to improve, to 

enhance, or to take a solution that works to the next level. And we are with 
you every step of the way! 

In this issue, you will discover how AIR MILES® Bonus Cards can be used to 
give out AIR MILES® Reward Miles just about anywhere, and how POS works 
hard for you both inside and outside your business 
location. You will learn how the owner of Len’s Cove 
Marina uses Miles to sharpen his competitive edge 
and increase revenue. You will also find out how a 
manufacturing company enhances select dealers’ 
offering with the ability to issue Miles, and how a 
seasoned employee’s new role delivers invaluable 
client launch support.

We love what we do, and our partnerships grow when 
we get creative with you to help you reach your goals. 
We look forward to warm and sunny days ahead, and 
working with you to round out a great year!

Let’s grow together. 
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A&D Wholesale

ABC MEDICAL

Ajax Hyundai

Arctic Buying Company 
Kivalliq Inc.

ArrKann Trailer and Sport 
Centre

Canadian Standard Home 
Services

Carlyle RV & Leisure

City of Edmonton

City Mazda

Climco Climatisation Et 
Chauffage Inc

Cobequid Mountain Sports

Crown-Tech Dental 
Laboratories Ltd.

Davenport Kia

Davenport Subaru

Dental Mart Sales Inc.

Dick’s Garage Ltd.

Dr Rob Joseph Dentistry

Ecotech Windows and Doors

Edgemont Veterinary Clinic

EnerTech Home Services

E-Star Windows Select Ltd.

Excellence Dodge Chrysler 
Inc.

Femme Concierge Ltd.

FFUN Motor Group

Fort City Chrysler Ltd

G.D. Beaux Cedres

Gold Standard Property Care

Gotcha Covered Franchising 
LLC

Honey Bucket Inc.

Hyundai West Island

Imagine Health Centres Ltd.

2015



Shnier boosts dealer benefits with  
AIR MILES® Reward Miles

 
 
 
 
 
 
Over 77 years, flooring solutions giant Shnier has built a network of 
over 400 dealers across Canada, 200 of which are members of their 
FloorsFirst marketing program. “We are always looking for ways to 
help our FloorsFirst members gain a new competitive edge and boost 
their customer experience,” says Shnier Assistant Manager, Marketing 
Programs and FloorsFirst Member Support, Vanessa Johnson.

In store flyers, direct mail pieces, targeted sales events, glossy magazines, 
and access to a beautiful website showcasing flooring options are just 
some of the ways in which Shnier supports FloorsFirst members. In 
2015, Shnier added the ability to offer AIR MILES® Reward Miles to their 
members’ offering. “The dealers who are on board are loving it,”  
explains Ms. Johnson. 
 

“We implemented the AIR MILES® Reward Program when it was first 
made available to FloorsFirst members. Initially, I thought there was  
a chance that I would be rewarding customers who would have 
purchased from us anyway. Rather than speculating, I conducted a 
3-week survey of my customers to find out if giving Miles would  
actually impact their buying decision.

I was surprised to find out that the majority of my customers  
considered getting Miles a significant factor in deciding where to shop. 
So far we have been impressed with the program, and we believe it  
gives us an edge in the market place.”

Andrew Wiebe 
President, Red Deer Carpet One Floor & Home

 
In May, Shnier held their annual convention in Ottawa, and  
participating FloorsFirst members had the opportunity to consult  
AIR MILES INCENTIVES® Representatives and attend an exclusive 
workshop to learn the many ways they can use Miles to grow  
their business. 

Information Wranglers

Jarden Consumer Solutions

Krown Property 
Management

Massage Experts

MLC Group Inc.

Morgan Corp -Morgan 
Roofing Contractors

ND Graphics Inc.

Nomos Professional 
Corporation

O’Connor Group Ltd

Oticon Canada, a division of 
Audmet Canada Limited

Pest Detective

Pro-Tech Gutter Solutions & 
Construction Inc.

Racetrack RV Inc

Raceway Chrysler Dodge Jeep 
Ram Fiat Ltd.

Roulottes E. Turmel

Sea to Sky Law Corporation

Simply Green Home Services

South Oakville Chrysler Fiat

St. Albert Physical Therapy & 
Sports Injury Clinic Inc.

Steele Mazda

TDC Roofing

The Hardman Group Limited

The Hitch House

The Smith Investigation 
Agency

Tilbury Auto Sales & RV

Toronto Hyundai

Upperwoods Furniture 
Company

Waterman

Weatherguard Gutters Inc

New Partners (continued)

To get the latest RMG news, click on the  
link at airmilesincentives.ca/LinkedIn
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Get up to 5,000  
AIR MILES® Reward Miles 
when you refer a new client

Offer valid until November 1, 2016 only.  
Conditions apply. Ask your Representative for more details. 



While most of our partners use rewardBANK 
to issue AIR MILES® Reward Miles to their 
customers, AIR MILES® Bonus Cards can also be 
used as a flexible and easy way to give out Miles.   
 
You can hand out Bonus Cards as a donation, 
as a golf tournament prize, when providing an 
in-home estimate, as a thank you for a meeting 
or a referral, to recognize an employee on the 
spot, and more! 

The AIR MILES Bonus Card is pre-loaded with 
a quantity of Miles of your choice, and your 
recipients simply go on-line to deposit the Miles 
into their existing Collector account. You can 
purchase Bonus cards as needed and you have 
the option to convert some of your Miles into 
“Bonus Cards”.

In a scenic nook of Big Rideau Lake, Ontario, Len’s Cove Marina welcomes 
visitors and residents to its little piece of recreational paradise.  Third 
generation owner, Sean Horsfall keeps a team of 15 through the winter and 
up to 50 in the busy summer months, selling and renting new and used 
boats, providing boat maintenance and storage, and selling water sports 
equipment in his retail store.  

Len’s Cove is known for carrying boat 
brands that can’t be found elsewhere, 
and in June 2014, Horsfall sharpened his 
competitive edge further by offering  
AIR MILES® Reward Miles.

Businesses spend a lot of marketing dollars on either rewarding or 
capturing new business. Horsfall believes offering Miles allows him to do 
both. Their most recent Bonus Miles winter promotion has been key to 
shifting the imbalance of a seasonal business and increasing revenues 
during non-traditional buying times. 

“We have a saying: Your Fall makes your Spring,’” explains Horsfall. If we 
can offset some of the busy Spring and Summer seasons by offering Miles 
on sales and services in the Fall, we are much more successful on many 
levels, including being able to keep valuable staff and lessen turnover.” 

Many of Len’s Cove Marina customers also travel in the winter months. 
“When customers commit to a boat purchase or a docking and storage 
contract in the Fall, we offer Bonus Miles to help with that winter 
vacation.” This incentive has also helped Horsfall clear out old inventory 
when he needs to.

One of the business practices Horsfall and his staff never stray from is 
asking “Is this right for the customer?” When it comes to rewarding his 
customers with Miles, he knows his answer is always a resounding ‘yes.’ 

Len’s Cove Marina
Bonus Cards, one more  
way to give Miles

Here’s a step towards that next reward.

Oh and great news – you’ll be able to use your Miles within 24 hours. 
Not a Collector? No worries. Join now at airmiles.ca/welcome 
These Miles expire on April 16, 2018, so grab them while you can! 

It’s super simple. All you need to do is enter 
the info below at airmiles.ca/mybonus

Deposit Number:
Security Code:

You deserve a thank-you! Let’s get 
you closer to your next reward with  
10 AIR MILES® Bonus Miles.

Bonus
Miles10

 XXXXXXXXXXX
 XXXXXX

CLIENT PROFILE 

Here’s a step towards that next reward.

10 Miles, 
sweet!



Making POS work for you!

Alicia Rasmussen

In 2013, Alicia joined the RMG team with 14 years 
of retail experience behind her. She was drawn to 
its family approach and the fact that its founders 
are very much involved in the day-to-day business. 

Following 2 years as Contract & Advertising 
Coordinator, supporting AIR MILES INCENTIVES® 
Partners with their launch, promotion and 
marketing campaigns, Alicia played a big hand 
in creating her new role as Launch Coordinator 
& Client Service Specialist. In this position, she 
is closing a gap of support for Partners and 
optimizing the launch process to ensure clients are 
set up for success right from the beginning. 

Alicia is a traveller. She backpacked for a year 
through Europe with her fiancé, and got married in 
Greece before flying home. She has a great affinity 
for the ocean, is a proponent of the arts and plays 
auntie to three wonderful boys. 
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Reward Miles

Thank you for reading!

Displaying AIR MILES® POS material prominently outside and inside your 
place of business is by far the simplest and most effective way to let people 
know you offer AIR MILES® Reward Miles. 

Collectors are always looking for places to collect Miles and they will surely 
notice the AIR MILES® logo if you place it on your outdoor facing surfaces, 
such as doors, windows, displays or even company vehicles. In fact, since 
these can often be seen from the road and by passersby, your POS material 
essentially becomes a free billboard telling everyone you reward  
customers with Miles.

Once inside, you will want to tell potential customers while they browse 
that you will reward them for their business, and prompt them to enquire 
about getting Miles on a product or service. Revealing that you offer Miles 
during the consideration phase improves your chances of capturing that 
sale from the competition and gaining a new loyal customer. Place your POS 
material where customers have the highest chance of seeing the material 
and taking action, as well as the cash register or wherever you complete a 
customer transaction.

We have a vast offering of POS items for you to choose from and 
we recently added several new large format POS items. Talk to your 
representative about what POS items would work best for your business. 

Email us at newsletter@rmgi.ca and you will receive 25 Miles simply 
for taking the time to read our newsletter. 
*Offer valid until November 1, 2016, limit 1 offer per Collector Account.


