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Many business-to-business (B2B) companies are excited to learn that they, too, 
can benefit from a partnership with the AIR MILES® Rewards Program. Often 

with more complex sales cycles and less responsive buyers, many B2B marketers 
struggle with building customer loyalty. Our partners, however, empowered with 
AIR MILES INCENTIVES, are seeing great results combating loyalty dilemmas with 
the program. Here are our favourite offers that encourage B2B customer loyalty:

• Increase transaction amounts – Spend over $150 and get 50 Bonus Miles. Spend 
over $250 and get 200 Bonus Miles.

• Reactivate dormant clients – We miss you! Place a new order by Feb 10th and get 
3x Bonus Miles.

• Protect profit margins on accounts receivables – Pay within 30 days and get 25 
Bonus Miles.

• Incentivize long-term contacts or renewals – Renew today and get 1,000 Bonus Miles.

• Offer Miles for referrals to grow your client base – Refer a new client and get 100 
Bonus Miles.

• Add urgency to prospects  – Book a meeting before March 31 and get 50 Bonus Miles.

If these examples have captured your interest, reach out to your account manager, 
they would be happy to help you design your own results focused B2B offers.
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The AIR MILES Reward Program went through some 
enhancements in 2017 that were designed to deliver more 

rewards options, improve Collector communications, and boost 
customer service. Here are ten fantastic reasons why you should 
feel great about your AIR MILES Reward Program.

Ten Reasons to Feel Good About 
Your AIR MILES® Reward Program

Join our community

twitter.com/
rmgairmiles

AIR MILES 
Incentives

instagram.com/
airmilesincentives

Belleville Nissan

Bow Mitsubishi 

C&D Logistics

CB Medical

DTI Logistics Canada

Erin Dodge Chrysler

Fireside Mechanical

Global Auto Body Supplies

Green Blade Lawn Care

Kitchener Nissan

LendingArch Financial

Lexus of Lakeridge

Marble RV

Normandeau Interiors

Northwood Country Homes

Orangeville Nissan

Oshawa PUC Networks

Waterloo Nissan

Welcome to Our New Partners

CAN YOU KEEP A SECRET?
WE HOPE NOT. 

With our client referral program you could 

when you refer someone who becomes a client.

get up to 5,000 
AIR MILES® Reward Miles*

*Conditions apply. Ask your representative for details.

Over 11million
AIR MILES Collector accounts –

that’s over 75%  
of Canadian households

750,000
NEW Collectors  

enrolled
in rewards value  

to Collectors

$770MM

3.3 Million Collectors redeemed  
for over 16 Million Rewards

A reward was  
redeemed  

every 3.3s

38+ million  
visits/year to  

airmiles.ca

Reward Options 
 Available

1,200+
Flight Redemptions 

10M+
AM Cash Value  

Redeemed 

$300M+

AIR MILES® was ranked  
the #1 most trusted  
loyalty program brand

In 2017...



Used Car Dealership Boosts Sales with AIR MILES®

Mark Wilson’s Better Used Cars, located in Guelph Ontario, 
is a family owned and operated used car dealership that joined 
the AIR MILES® Reward Program in December 2017. General 
Manager, Mark McMullen and Finance Director, Dave Gardiner 
are very happy with the results they see from the Program. In 
an industry where the margins are very tight, it’s extremely 
beneficial to have an edge over the competition. 

“To be the exclusive used car dealership in Ontario to give 

Miles, we really are the envy of a lot of dealers. We’re finding 

great advantage from AIR MILES,” says Mark McMullen. 

One of the ways Mark Wilson’s Better Used Cars is really shining 
is by leveraging the AIR MILES brand in their digital marketing 
efforts. They have the AIR MILES logo proudly displayed on 
their website, Facebook page and Google+ and many of their 
social media graphics feature AIR MILES overlays. Through 
the implementation of such content themes as Trivia Tuesday, 
Wicked Deal Wednesday and Thankful Thursdays, they publish 
a variety of engaging posts coupled with great imagery and 
prominent display of the AIR MILES logo. They also use in-house, 
radio, website, newspaper and online advertising to support 
offers and promotions.

Mark Wilson’s Better Used Cars has a consistent base offer in 
all departments, and they use Bonus Offers to clear out older 

inventory. When a car hits 90 days, they bump it up from a 
100 Mile offer to 500 Miles. This approach must be working 
because their number of 90-day-plus units has steadily 
decreased. “We are actually turning our inventory every  
30 days now,” says Mark McMullen. 

“AIR MILES has definitely provided an excellent ROI for us 

here at Mark Wilson’s Better Used Cars,” says Dave Gardiner. 

“With 50% of our customers getting Miles for the purchase of 

a vehicle and 62% choosing to finance through Mark Wilson’s 

Better Used Cars, the results have been fabulous. This year, 

we have sold an average of 14% more vehicles each month 

since joining the program compared to last year.” 

The AIR MILES Reward Program drives great results for this 
motivated used car dealership. 

G
E
T AIR MILES® 25 Reward Miles*

Email us at newsletter@rmgi.ca  
and you will get 25 Miles simply for 
taking the time to read our newsletter.

*Offer valid until June 30, 2019, limit 1 offer per Collector account.

CLIENT PROFILE 

THANK YOU FOR READING!


